BUILDING THE CORPORATE NARRATIVE
OF THE FUTURE

ROXANA DIBA

plusfler.ro
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CONTEXT

Sunt Roxana, Managing Partner +fler, si lucrez de 15 ani in comunicare.
Ma gasiti si aici:

Roxana.diba@plusfler.ro



mailto:Roxana.diba@plusfler.ro
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‘cause you're not getting it.
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It's not going well




WHAT YOU SAY ISN’'T ALWAYS WHAT
PEOPLE HEAR.




WHAT DOES MY MESSAGE BECOME
IN THEIR HEAD?




FORGET YOUR MISSION STATEMENT.
TELL ME A STORY I'LL NEVER FORGET.




WE'RE DROWNING IN
INFORMATION BUT STARVING
FOR STORIES.




THE NARRATIVE LOOP
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Real insight Story

Feedback



TINDER: IT STARTS WITH A SWIPE




AIRBNB: ICONS SERIES LAUNCH
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BS IRBNB'S “ICONS”

C
ORNINGS cO-FOUNDER & CEO BRIAN CHESKY ON NEW IMMERSIVE EXPERIENCES
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LOVE LANGUAGE

DUOLINGO

~fQer
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SPOTIFY WRAPPED



THE EMPATHY SHIFT




INTERACTIVE EXERCISE

Ce emotie iti
transmite prima
interactiune cu

brandul tau?

Ce parte din poveste
pare autentica? Ce
pare de umplutura?

Ce ramanein
mintea ta dupa 10
secunde? Dar dupa

0 zi?




THANK YOU!
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