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comunicarea ǎǳǎǘŜƴŀōƛƭƛǘŀǘŇǚƛƛ ƞƴ мл ǇŀǓƛΦ





dubla ŎƻƴǓǘƛƛƴǚŇ
W.E.B. Du BoisŎǳƳ ǾŇŘ Ŝǳ ƭǳŎǊǳǊƛƭŜ  cum vezi tu lucrurile



https://art635.gallery/artworks/double-consciousness
https://www.npg.org.uk/schools-hub/double-consciousness-in-black-portraiture
https://www.saatchiart.com/en-ro/art/Collage-Double-Consciousness-The-Strange-Meaning-of-Being-Black/503124/8369191/view
https://www.npg.org.uk/schools-hub/double-consciousness-in-black-portraiture


ǎǳǎǘŜƴŀōƛƭƛǘŀǘŜŀ ōǊŀƴŘǳƭǳƛ ǘŇǳ

CSRESG

din companie spre exteriordin exterior spre companie



ŎǳƳ ŎƻƳǳƴƛŎŇƳ 
sustenabilitatea
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pasul 1. facem chestii.
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nu putem comunica ceva ce nu avem/nu facem. 

nu ar fi doar greenwashingΣ Ŏƛ Ǔƛ ƭƛǇǎŇ ŘŜ ŜǘƛŎŇ ƞƴ tw.

ǘǊŜōǳƛŜ ǎŇ ŦŀŎŜƳ ǇŀǓƛ ƞƴŀƛƴǘŜ ǎŇ vorbim despre drum.



ŎŜ ƞƴǎŜŀƳƴŇ 
greenwashing?

Home

{Ň ŎƻƳǳƴƛŎƛ Ŏŀ ǳƴ ōǊŀƴŘ ǎǳǎǘŜƴŀōƛƭΣ ŦŇǊŇ Ŏŀ 
ŀŎǚƛǳƴƛƭŜ ǘŀƭŜ ǎŇ ǎǳǎǚƛƴŇ ƳŜǎŀƧǳƭΦ

Greenwashing este o ǇǊŀŎǘƛŎŇ de comunicare în care o companie 

ŎǊŜŜŀȊŇ impresia ŦŀƭǎŇ ŎŇ este ŜŎƻƭƻƎƛŎŇ sau ǎǳǎǘŜƴŀōƛƭŇ. Este o ŦƻǊƳŇ 

de manipulare a ǇŜǊŎŜǇǚƛŜƛ publice prin campanii, ambalaje, limbaj sau 

simboluri αŜŎƻέΣ care nu au acoperire în fapte concrete. !ŎǳȊŀǚƛƛƭŜ apar 

când oamenii percep o ŘƛǎƻƴŀƴǚŇ între fapte si vorbe.

Greenwashing 

builds castles in 

the air.



râul Chicago de St. 
Patrick's Day

Home

Îƴ ŦƛŜŎŀǊŜ ŀƴΣ ŘŜ {ǘΦ tŀǘǊƛŎƪΩǎ 5ŀȅΣ ǊŃǳƭ /ƘƛŎŀƎƻ ŜǎǘŜ 
ǾƻǇǎƛǘ ƞƴ ǾŜǊŘŜ ƛƴǘŜƴǎΣ Ŏǳ ǳƴ ŎƻƭƻǊŀƴǘ αǎŜŎǊŜǘέ ŘŜǎǇǊŜ 
ŎŀǊŜ ŀǳǘƻǊƛǘŇǚƛƭŜ ǎǇǳƴ ŎŇ ŀǊ Ŧƛ αŜŎƻƭƻƎƛŎέΦ ¢ǊŀŘƛǚƛŀ ŘŀǘŜŀȊŇ 
Řƛƴ мфсн Ǔƛ Ŝ ǎǳǎǚƛƴǳǘŇ ŘŜ ŀŘƳƛƴƛǎǘǊŀǚƛŀ ƭƻŎŀƭŇ Ŏŀ ǇŀǊǘŜ 
Řƛƴ ŦŜǎǘƛǾƛǘŇǚƛƭŜ ŘŜŘƛŎŀǘŜ LǊƭŀƴŘŜƛΦ
Se pune ca greenwashing?



Home



ŎŜ ƞƴǎŜŀƳƴŇ 
greenhushing?

Home

{Ň ŜǾƛǚƛ ǎŇ ŎƻƳǳƴƛŎƛ ƛƴƛǚƛŀǘƛǾŜ ǎǳǎǘŜƴŀōƛƭŜΣ ŘŜ 
ǘŜŀƳŇ ǎŇ ƴǳ Ŧƛƛ ŎǊƛǘƛŎŀǘΦ

E contraintuitiv ǎŇ comunicam lucrurile mai Ǉǳǚƛƴ roz când petrecem atâta 

timp aplanand crize. Dar ƛƴǘǳƛǚƛŀ e o capcana aici - brandurile sincere sunt 

apreciate Ǔƛ ǚƛƴǳǘŜ minte. Cele care se ascund sunt puse sub ƭǳǇŇ. Insight-ul 

despre când se ǘŜǊƳƛƴŇ ǘǊŀƴǎǇŀǊŜƴǚŀ Ǔƛ începe TMI-ul vine din 

experimentare Ǔƛ sondare de ǇƛŀǚŇ (începând cu presa Ǔƛ ŀƭǚƛ stakeholderi 

ŘƛǊŜŎǚƛύ.

If greenwashing is 

the crime, 

greenhushing is the 

cover-up.



Home



ŎŜ ƞƴǎŜŀƳƴŇ 
fakewashing?

Home

Greenwashing-ul te duce cu vorba, 
greenhushing-ǳƭ ǇŇǎǘǊŜŀȊŇ ǘŇŎŜǊŜŀΣ ƛŀǊ 
fakewashing-ǳƭ ǘŜ ƳƛƴǘŜ ƞƴ ŦŀǚŇΦ

Companiile care fac fakewashing pretind ŎŇ au o valoare ŜǘƛŎŇ 

όŜŎƻƭƻƎƛŎŇΣ ǎƻŎƛŀƭŇΣ de incluziune etc.), dar nu au nicio ōŀȊŇ ǊŜŀƭŇ. E 

doar αǾƻǇǎƛǊŜέ de imagine, ŦŇǊŇ ŀŎǚƛǳƴƛΣ strategii sau ƳŇǎǳǊŀǊŜ. Este o 

ŦƻǊƳŇ de falsificare ǘƻǘŀƭŇ a ƛŘŜƴǘƛǘŇǚƛƛ de brand, nu doar 

αƞƴŦǊǳƳǳǎŜǚŀǊŜέ.

Greenwashing misleads, 

greenhushing withholds, 

fakewashing deceives.
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RealitateaΥ ±ƻƭƪǎǿŀƎŜƴ ŀ ƛƴǎǘŀƭŀǘ ǎƻŦǘǿŀǊŜ ƞƴ ƳƛƭƛƻŀƴŜ ŘŜ ƳŀǓƛƴƛ ŘƛŜǎŜƭ ǇŜƴǘǊǳ ŀ ƳŀƴƛǇǳƭŀ ǘŜǎǘŜƭŜ ŘŜ ŜƳƛǎƛƛΦ  Oƴ ŎƻƴŘƛǚƛƛ ŘŜ 

ǘŜǎǘŀǊŜ ǇŇǊŜŀǳ ǎŇ ǊŜǎǇŜŎǘŜ ǎǘŀƴŘŀǊŘŜƭŜ ŘŜ ŜƳƛǎƛƛΣ ŘŀǊ ŜƳƛǘŜŀǳ Ǉƻƭǳŀƴǚƛ ǇŜǎǘŜ ƭƛƳƛǘŜƭŜ ƭŜƎŀƭŜΦ



de ce investim în sustenabilitate?

Home

 ƻŀƳŜƴƛƛ ŀǳ ƴŜǾƻƛ ŎŀǊŜ ǚƛƴ ŘŜ ǎƛƎǳǊŀƴǚŇΣ ƘǊŀƴŇΣ ŜŘǳŎŀǚƛŜ Ǔƛ ǎŇƴŇǘŀǘŜΣ ƴŜǾƻƛ ǊŜƎŇǎƛǘŜ ƞƴ 

ODD-ǳǊƛ Ǔƛ ŘƛǾŜǊǎŜ ŎƻƴǾŜƴǚƛƛ ƛƴǘŜǊƴŀǚƛƻƴŀƭŜ

 ǇƭŀƴŜǘŀ ŀǊŜ ƭƛƳƛǘŜΣ Ǔƛ ŀŎǳƳ ŎƻƴǎǳƳŇƳ Ƴŀƛ Ƴǳƭǘ ŘŜŎŃǘ ǎŜ ǊŜƎŜƴŜǊŜŀȊŇΦ ǇƻƭǳŀǊŜŀΣ 

ǊƛǎƛǇŀ Ǔƛ ŜȄǇƭƻŀǘŀǊŜŀ ŎƻƴǘǊƛōǳƛŜ ƭŀ ŘŜȊŜŎƘƛƭƛōǊǳ

 ǎǳǎǘŜƴŀōƛƭƛǘŀǘŜŀ ƞƴǎŜŀƳƴŇ ǎŇ ƴǳ ŎƻƳǇǊƻƳƛǘŜƳ ǾƛƛǘƻǊǳƭ ǇŜƴǘǊǳ ǇǊŜȊŜƴǘ όŘŜŦƛƴƛǚƛŜ 

din 1987, din Raportul Brundtland)

 ƴƛŎƛƻ ŎƻƳǇŀƴƛŜ ƴǳ Ŝ млл҈ ǎǳǎǘŜƴŀōƛƭŇΦ ŘŀǊ ŎŜƭŜ ǘǊŀƴǎǇŀǊŜƴǘŜΣ ŀƳōƛǚƛƻŀǎŜ Ǔƛ 

coerente sunt cele mai apreciate de public.



pasul 2. ŀŦƭŇƳ ŎǳƳ ǎǘŇƳΦ

Home

ǇŜƴǘǊǳ ŀ ŎƻƳǳƴƛŎŀ ŎŜǾŀΣ ǘǊŜōǳƛŜ ǎŇ-ƛ ǇǳǘŜƳ ƳŇǎǳǊŀ Ǔƛ ŎƻƴǘŜȄǘǳŀƭƛȊŀ 

ƛƳǇŀŎǘǳƭ ƞƴ ŦǳƴŎǚƛŜ ŘŜ ǇƛŀǚŇ Ǔƛ ƴŜǾƻƛ ǊŜŀƭŜΦ

ǇŜǊǎǇŜŎǘƛǾŀ ƻōƛŜŎǘƛǾŇ ŀƴŎƻǊŜŀȊŇ ƳƻŘǳƭ ƴƻǎǘǊǳ ǎǳōƛŜŎǘƛǾ ŘŜ ŀ ǎǇǳƴŜ 

povestea.



evaluare de ESG
ŘŜŎƭŀǊŀǚƛŜ ŘŜ ǎǳǎǘŜƴŀōƛƭƛǘŀǘŜ

Home

the sustainability 

declaration can also 

be converted into a 

public-friendly format

ŀŦƭŀǚƛ ǎƛǘǳŀǚƛŀ ǊŜŀƭŇ ŀ 
companiei pe 
indicatori de mediu, 
ǎƻŎƛŀƭΣ ƎǳǾŜǊƴŀƴǚŇ

ŘŜǎŎƻǇŜǊƛ Ǔƛ ŎǳƳ ŜǎǘŜ 
ƛƴŦƭǳŜƴǚŀǘŇ ŎƻƳǇŀƴƛŀ ŘŜ 
ǎŎƘƛƳōŇǊƛƭŜ ŎƭƛƳŀǘƛŎŜ Ǔƛ ŘŜ 
societate

. 



Home



pasul 3. ƎŇǎƛƳ ŦƛǊǳƭ ǊƻǓǳΦ
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ǇŜƴǘǊǳ ŀ ŎƻƳǳƴƛŎŀ ŎŜǾŀΣ ǘǊŜōǳƛŜ ǎŇ-i putem ƳŇǎǳǊŀ Ǔƛ contextualiza 

impactul ƞƴ ŦǳƴŎǚƛŜ ŘŜ ǇƛŀǚŇ Ǔƛ ƴŜǾƻƛ ǊŜŀƭŜΦ

ǇŜǊǎǇŜŎǘƛǾŀ ƻōƛŜŎǘƛǾŇ ƴŜ ŀƴŎƻǊŜŀȊŇ ƳƻŘǳƭ ǎǳōƛŜŎǘƛǾ ŘŜ ŀ ǎǇǳƴŜ 

ǇƻǾŜǎǘŜŀ Ǔƛ ƴŜ ŀƧǳǘŇ ǎŇ ƴŜ ŎŀƭƛōǊŇƳ ŀǓǘŜǇǘŇǊƛƭŜ.



ŘŜ ŎŜ ŎƻƳǳƴƛŎŇƳΚ

Home

 ŎƻƴŜŎǘŀǊŜ Ŏǳ ŎƭƛŜƴǚƛƛΣ ǾƛȊƛōƛƭƛǘŀǘŜ ǇŜƴǘǊǳ ōǊŀƴŘ ϧ ǇǊƻŘǳǎŜ

 ŎǊŜǓǘŜ ƛƳǇƭƛŎŀǊŜŀΣ ŜŦƛŎƛŜƴǚŀ Ǔƛ ŎƻƭŀōƻǊŀǊŜŀ ƞƴǘǊŜ ŀƴƎŀƧŀǚƛ

 ǇǊŜŘƛōƛƭƛǘŀǘŜ ǇŜƴǘǊǳ ŀŎǚƛƻƴŀǊƛΣ ǘǊŀƴǎǇŀǊŜƴǚŇ ǇŜƴǘǊǳ ƛƴǾŜǎǘƛǘƻǊƛΣ ŎƭŀǊƛǘŀǘŜ 

ǇŜƴǘǊǳ ŀǳǘƻǊƛǘŇǚƛΣ ŎƻƴǎƻƭƛŘŀǊŜŀ ƞƴŎǊŜŘŜǊƛƛ

 ŎƻƭŀōƻǊŀǊŜ Ŏǳ ǇŀǊǘŜƴŜǊƛƛΣ ǎƛƳǇƭƛŦƛŎŀǊŜŀ ǇǊƻŎŜǎŜƭƻǊ Řƛƴ ƭŀƴǚǳƭ ŘŜ ǾŀƭƻǊƛΣ 

ƻŦŜǊǘŀǊŜ Ǔƛ ƭƻƎƛǎǘƛŎŇΣ ƞƴǘŇǊƛǊŜŀ ǇŀǊǘŜƴŜǊƛŀǘŜƭƻǊΦ



ŎƻƳǳƴƛŎŀǊŜŀ ŘŜ ǎǳǎǘŜƴŀōƛƭƛǘŀǘŜ ŀǊŜ ƴŜǾƻƛŜ ŘŜ ƻ ǇŜǊǎǇŜŎǘƛǾŇ ŎǊŜŘƛōƛƭŇΣ 

ŀǳǘŜƴǘƛŎŇ Ǔƛ ƻǊƛƎƛƴŀƭŇΦ ǘǊŜōǳƛŜ ǎŇ ƎŇǎŜǓǘƛ ŎƛǊŎǳƛǘǳƭ ŎƻƳǳƴ ŘƛƴǘǊŜ 

angajamentele tale - ŘŜ ƻōƛŎŜƛ ƞǚƛ ǎŀǊŜ ƞƴ ƻŎƘƛ ŎŃƴŘ ǘŜ ǳƛǚƛ ƭŀ ǾŀƭƻǊƛΣ ŎǳƭǘǳǊŇ 

Ǔƛ ƻǊƛƎƛƴƛΦ

ǎŜƴǎ Ҍ ƳƛǎƛǳƴŜ Ҍ ǾƛȊƛǳƴŜ Ҍ ǾŀƭƻǊƛ κ ǇǊƻōƭŜƳŇ Ȅ ǎƻƭǳǚƛŜ 

spunem ŎƛƴŜ ŜǓǘƛ Ŏŀ ǎŇ-ǚƛ ǎǇǳƴ ŎǳƳ ǎŇ 
comunici

Home





go bold if you can back it up.



firul narativ nu e o noutate.

Home

ǇƻȊƛǚƛƻƴŀǊŜŀ ŘŜ ōǊŀƴŘ ŜǎǘŜ ŜǎŜƴǚƛŀƭŇΥ ƭƻƎƛŎŀ ǇƻǾŜǓǘƛƛ ŘŜ 9{D 

ǘǊŜōǳƛŜ ǎŇ ŎƻƴǘƛƴǳŜ ǇǊƻƳƛǎƛǳƴŜŀ ǘŀ ŘŜ ōǊŀƴŘΦ ǘǊŜōǳƛŜ ǎŇ ŀƛōŇ ƻ 

ŀǳŘƛŜƴǚŇ ŎƭŀǊŇΣ ŎŀǊŜ ǇǊƛƳŜǓǘŜ Ǉƭǳǎ-ǾŀƭƻŀǊŜΣ Ǔƛ ǎŇ ŦƛŜ ŎƻƳǳƴƛŎŀǘŇ 

printr-un un mesaj unic.



pasul 4. ƎŇǎƛƳ ǘƻƴǳƭ ǇƻǾŜǓǘƛƛΦ

Home

ƞƴ ŦǳƴŎǚƛŜ ŘŜ ŎƻƴǘŜȄǘΣ ǎǘŀōƛƭƛƳ ǘƻƴǳƭ ŎŜƭ Ƴŀƛ ǇƻǘǊƛǾƛǘ ǇŜƴǘǊǳ ŀ ǎǇǳƴŜ 

povestea într-ǳƴ ŦŜƭ ŎŀǊŜ ǎŇ ŀǘǊŀƎŇ ŜƳƻǚƛƛƭŜ ǇƻǘǊƛǾƛǘŜ - întotdeauna cu 

ƻ ŘƻȊŇ ŘŜ umilitate όƳŀƛ ƳƛŎŇ ǎŀǳ Ƴŀƛ ƳŀǊŜύΣ ƞƴǘƻǘŘŜŀǳƴŀ Ŏǳ ƻ ŘƻȊŇ 

mare de umanitate.



ǇƻǾŜǎǘŜǓǘŜ ǎƛƳǇƭǳΣ ŘŀǊ nu 
simplificat.

Home

ǾƻǊōŜǓǘŜ ǎǇŜŎƛŦƛŎΣ ŘŀǊ ƴǳ ŎƻƳǇƭƛŎŀǘΦ ŦŇǊŇ ƧŀǊƎƻƴΦ

ǎǘǳŘƛƛƭŜ ŀǊŀǘŇ ŎŇ ƻŀƳŜƴƛƛ ǎǳƴǘ ōŇƎŀǚƛ ƞƴ ŎŜŀǚŇ ŘŜ ŦƻǊƳǳƭŇǊƛ Ŏŀ αƴŜǘ 

ȊŜǊƻέ ǎŀǳ αƴŜǳǘǊŀƭƛǘŀǘŜ ŎƭƛƳŀǘƛŎŇέΦ

ǳƴ ƳŜǎŀƧ ŎƭŀǊ Ǔƛ ŎƻƴŎǊŜǘ ŜǎǘŜ Ƴŀƛ ǳǓƻǊ ŘŜ ǊŜǚƛƴǳǘΦ



spune lucrurilor pe nume.



nu înflori nimic artificial. oamenii simt când un brand 
ŜȄŀƎŜŀȊŇΣ ƴǳ ǇǊŜǎǳǇǳƴŜ ŎŇ ƴǳ ǎŜ ǇǊƛƴŘΦ



ŀǎǳƳŇ-ǚƛ ŎŃƴŘ ŎŜǾŀ ƴǳ ƞǚƛ ƛŜǎŜΦ nu te ascunde. 

ά!ŎŜ ϧ ¢ŀǘŜ ƛǎ ƴƻǿ ŀƴ ƻŦŦƛŎƛŀƭ . /ƻǊǇƻǊŀǘƛƻƴΦ .ǳǘ ƭŜǘΩǎ ōŜ ǊŜŀƭ ƘŜǊŜ τ ƛǘ ŘƛŘƴΩǘ ŎƻƳŜ ŜŀǎȅΦ ¢ƘŜǊŜΩǎ ōŜŜƴ ŀ ŦŜǿ bumps 
on the road tƻ ōŜŎƻƳƛƴƎ ŀ . /hwt ŀƴŘ ǿŜΩǊŜ ǘŀƪƛƴƎ ŀŎŎƻǳƴǘŀōƛƭƛǘȅ ŦƻǊ ƻǳǊ ŀŎǘƛƻƴǎ ōȅ ǎƘŀǊƛƴƎ ǘƘŜ ōŀŘ ƳƻǾŜǎ ǿŜΩǾŜ 
made. Hopefully, paving the way for a more transparent eyewear industry. Grab some popcorn, this is going to be 
juicy.
Our 2018 LCA showed us that our packaging was the main culprit of our CO2 emissions. We decided to take some 
action but made a bad move in doing so: creating water-based PU cases for our glasses. While it did significantly 
decrease our CO2 emissions, the water impact had a more considerable negative impact on the environment 
than our previous case. ¢Ƙŀǘ ǿŀǎƴΩǘ ǘƘŜ ǇƭŀƴΦ After announcing a Climate Emergency and committing to take 
action, we set ourselves a goal aligned with the B Corp Climate Collective: reach net-zero emissions by 2030. ²ŜΩǊŜ 
not afraid of a challenge, but our teams now realise that net-zero in 2030 is practically impossible for Ace & Tate. 
So, in addition to these reduction targets, we compensate for our carbon footprint by offsetting our emissions. 
Think of it as our emission tax. We do so with our partner, Trees for All, and by supporting sustainable forestry 
ǿƻǊƭŘǿƛŘŜΦ ¢Ƙƛǎ ƳŜŀƴǎ ǿŜ Ŏŀƴ ǎŀȅ ǿŜΩǊŜ /ŀǊōƻƴ bŜǳǘǊŀƭΣ ōǳǘ we still have a long way to go on the journey 
towards becoming net-zero.έ

https://thecrisps.substack.com/p/how-ganni-veja-nudie-jeans-and-more?utm_source=profile&utm_medium=reader2


ŘŀŎŇ ƴǳ Ǉƻǚƛ ǎǳǎǚƛƴŜ ŀŦƛǊƳŀǚƛŀΣ 
nu umbla gol pe internet.






