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BRAND ESSENCE

Consultanta strategie de marketing, branding si
comunicare

Mentorat pentru echipe de management si
marketing

Cursuri specializate de marketing, branding si
comunicare

Employer branding si cultura organizationala
Digital marketing

Social media

Ecommerce

Corporate communication

Marketing function setup and coordination
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CREATIVITY:

the use of imagination or original ideas
to create something new
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What about

brainstorming?
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Is there any
better way?
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Build the

system.
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TRULY

-, know your
- customer.
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THE PERSONA

(avatar, customer segment, customer profile...)

FROM: TO:
« Too shallow, colourful but » Real pains and triggers
no depth « Emotional and social
* Family, iIncome, education depths
(socio-demographic) data * The non-answered answers
« Media consumption « Observation instead of
« Superficial interests survey

Link them to the actual moment, to the context and macro
factors. Be careful with the macro trends - are they fads? (5}l
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BUT THAT'S NOT ENOUGH

(for an impactful brand communication)




DEFINE

(or ask for them!)

BRAND
MESSAGES

BRAND
EJSENCE




Formula for success

INSIGHTS + BRAND MESSAGE
= IMPACTFUL IDEA
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YOUR TURN:
Let's

deconstruct
some creative
pieces!

BRAND
EJSENCE

DDDDDDDDDDDD






“ Dove presents

reverse serLe









ALWAYS REMEMBER:

IMPACT COMES FROM
RELEVANCE.
The answers we don’'t have are
held by the customers.
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THANK YOU!
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