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o

<>



hitpcol

oy \leph
n Diana Coman artner Shapchat @httpool
#SocialMedia pe intelesy| tuturor
i35 v v} © Email: andrei.alexandru@enlnhar....
| 2R -
— | N 11.5K followers
o UN""'IUI!/\H,\ DIN 107 poStS
UCUREsT,
¢ .

\\\\\\
aateo
hhhhhh




‘Ever feel like the

nlgorithm is working
against you?
Let’s flip the script.
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The algorithm isn't personal. It's
% just serving what people love.
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Thecoolkid ~ Thestylish friend who The.loydl buddy
who loves fast, thrives onaesthetic ~ who thrives on

fun & trendy & engagement. conversation.
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| the FB

ALGO WORKS?

a complex system that determines what content appears in each user's news

[ e ]

— feed. Main goal? Keep users engaged on the platform by delivering relevant and
appealing content.

'CONTENT . ' ti~p — RELEVANCY
INVENTORY © SINALS T PREDICTION = score
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How t

linked with high impact visuals

ASMR

Showcase product features/novelty via sensory imagery
>

ful tips










Tag your friends (or yourself) and our Al will
look at your Facebook page

0 Daily Medical Trivia - Urmareste coo

Tag your friends (or yourself) in the comments and our Al will have a look at your Facebook
page and determine your most compatible medical specialty!

(And if you need some help along the way - check out Flashy Clinical Skills)

| 03 19 K 423,8 K comentarii 71 distribuiri ——

and tell you which medical specialty you're
destined for.
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ALGO WORKS?

= determines what content appears in the feed, Stories, Explore, and Reels, aiming
to maximize the time users spend on the platform.

- KEY FACTORS THAT INFLUENCE INSTAGRAM ALGORITHM

TIME SPENT | | ENGAGEMENT

| 1 ::fTiL N—— 2 $$P":ETENT 3 ON A PIECE 4 TIME & TYPE OF
OF CONTENT ENGAGEMENT
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Shoutout @redbullcanada for making me party in -20° ...
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It sets the
expectations.
Users know
what they can
expect when
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results as
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| | Shows the info right away.
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Editing Breakdown

GRADING
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Demonstrate how the info give |
looks on other assets




Marketing Branding Design Social Media o1

6 sneaky ways
you can
Get a Million Views

H1 —

Hooks users
through a high

interest

statement
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H2,H3

Builds tension before giving away
what was promised in the first slide
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Meanwhile, others get
millions of views in
just a few hours.

You post, you wait..
and crickets.

What are they doing
differently?

2025 © Copyrights | AlRights Reserved @themarketingshoruf 2025 © Copyrights | AllRights Reserved @themarketingsharuf
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1) Steal Viral Formats, Not Ideas

Instead of guessing, reverse-engineer
what already works.

Step 1

Go to Instagram Search, Type in your keyword.

eg. “Food, Helathy food, Restaurant”

Step 2

Go to the Reels tab and find videos that got the most
amount of views.

Step 3

Copy the hook, follow edits and keep up the pace.
Recreate them in your style—but BETTER.

The dlgerithm already loves themn. You just need to
ride the wave.

2025 (C) Copyrights | All Rights Reserved @themarketingsharuf

Demonstrate how the info give
looks on other assets
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S << #3. COLLABS >> <>
| Double exposure, two audiences intead of one |
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< ( #4. STORIES ) <>
| Your chance to build trust & I alt |
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< DON'T use hashtags in caption

Instgll, make the most out of SEO (keywords). ¢

way, by using niche-related keywords in
our content, you train the algorithm into
nderstanding what type of content you create
‘and the content will be pushed towards
audiences with similar interests.
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NOW the |

ALGO WORKS?

— point-based engagement system to evaluate and promote videos.
1 point 2 points 3 points 4 points 5 points
LIKE | -COMMENT SHARE COMPLETEVIEW  REWATCH

When a video is posted, it's initially shown to a test audience of
approximately 300 users. To achieve broader distribution, the video must
accumulate at least 50 points from this group.
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& (#1. SHORT VIDEOS & GOOD HOOKS> <>

7-15 sec videos = algorithm candy

Start with a bold hook: “STOP doing this if you
¢ | | want more followers.’}




STRUCTURE

POWERFUL HOOK IN INTRO

Key elements
ol EXPLICATIVE BUILDUP — Why?
DEMONSTRATION
POWERFUL VERBAL HOOK - E . . BENEFITS
We have a negative statement in the first 7 7 “ é B 7 7
second, alrelevant statement for a large N AP

demographic.

“NU 1ti mai Idsa numarul de
telefon in parbriz”

POWERFUL VISUAL HOOK _ ) {\é |

First 3 seconds include a powerful
visual hook (the paper that is thrown

awav)
away)
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BOLD TEXTS

Headline written in bold font, in
powerful color
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Subtitles - Thanya

linterestingithroughlcolours

Thanya - 2024-11-26
fashion rule W
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Midi Skirts
b n |

Dos & Don'ts with midi skirts this fall
Outfits linked in bio/itk: ¥ The ide... mai mult

Vezi traducerea




IkTok LOVES this, and it keeps
your audience engaged.
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Repurpose your content |
I:‘)ITke 2 pro!@

EXTRA

N _ MAXIMUM . _ REACH,
~ EXPOSURE NO EXTRA

WORK
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TikTok videos FB Reels |G Stories FB Stories
[ IG Reels
¢ @ — @ = MOREEYEBALLS, HIGHER REACH
. (@)
Up to 3 minutes YouTube
TikToks/IG Reels Shorts \/

T
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1| KEEP YOUR EDITS SHORT & SNAPPY

Try to condense your content into 30-60 seconds. Cut out long
pauses—users don't have the patience to watch a video from

start to finish.

2| ADD EXTRA VALUE IN THE CAPTION

The goal is to keep users engaged with your post for as long as
possible. Beyond the video itself, use the caption to provide even
more valuable info.

3| INCLUDE ACTION IN YOUR VIDEOS

Make sure there’s movement in your clips. Whether it's a frame
change or dynamic motion, adding action keeps the viewer
hooked.

4| MAKE YOUR VIDEO PASS THE “WHY WOULD
ANYONE CARE?" TEST

It's tough to be objective about content you've put time into.
Always ask yourself: Is this genuinely interesting to a broad
audience?
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5| HOOK VIEWERS IN THE FIRST 2 SECONDS

This is the most important part of your video. If you don't grab
attention immediately, you'll lose the viewer. Start with a strong
hook—controversial statements or bold questions work best.

6| CLEAR CALL-TO-ACTION (CTA)

Guide your audience on what to do next. You can insert a CTA
midway, but the most common practice is at the end—ask
viewers to share, tag a friend, or engage in the comments.

7| CREATE WITH A SPECIFIC PERSON IN MIND

Think about exactly who you're talking to. Build a profile of your
ideal viewer and tailor your message as if you were speaking
directly to them.




content crea

tion

(1 Tube) o
AUDIOEED AMIXKIt
LIBRARY
YouT Bensoun FMA Mixkit ree ou
Audio Li rqry Freetrocksf r Tracks from inematic and Ambie tsounds
Free music and ive creatlve pI‘OJ cts various genres, energetic music, and special effects.
——sound freefor fect for Reels
copyright. roy%lty free requwed) commerciql use. and TikTok.
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content creation
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VN
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An eqs
alter

~ Photos
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post

anv

sier-to-use

native to

esigning
s, Stories,

and carousels.

VN

A more premium

alternative to
pCut, with
effects.

= & ¢ @

CapcCut VsCoO Snapseed Lightroom
The bestapp for  Aesthetic filters A Google app for — mobile
quick video and minimalist | retouching and Perfect for

editing for Social photo editing.— advanced filters. - professional

Media. photo editing.
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f TOOLS: contentcreation

HASHTAG RESEARCH
| 1 HASHTAG
Hashtag Generator All Hashtag
| by Inflact Analyze and create efficient

Suggests relevant hashtags hashtags
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f TOOLS: contentcreation

WRITTEN CONTENT GENERATION

«C 3 @

THE PUBLIC

Answer BuzzSumo ChatGPT Quora - EmojiCopy  GetEmoji
ThePublic Discover the most Helps you generate Getinspired by  Quick access to A_Complete emoji
__Find popular | viral topics on personalized texts,  real people's  emoijis for posts. library, ready to
questions and social media. descriptions,and  questions and copy.
topics inyour CTAs. problems.

niche.
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